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	This study aims to examine and analyze the influence of Sales Growth and Capital Structure on the Profitability of automotive industry companies listed on the Indonesia Stock Exchange for the period spanning from 2021 to 2024. The research sample consists of 10 companies selected through the purposive sampling method from a total population of 13 companies operating within the automotive sector. The data collected were analyzed using multiple linear regression analysis with the aid of SPSS version 26 statistical software. The findings of this study reveal that Sales Growth exerts a positive and statistically significant influence on Profitability, as indicated by a significance value of 0.047 which falls below the threshold of 0.05, while Capital Structure as proxied by the Debt to Assets Ratio (DAR) demonstrates a positive yet statistically insignificant influence on Profitability, as reflected by a significance value of 0.748 which substantially exceeds the threshold of 0.05. When evaluated simultaneously, the two independent variables do not collectively exert a significant influence on Profitability, as evidenced by a significance value of 0.132 which exceeds the predetermined threshold of 0.05. The coefficient of determination (R²) indicates that Sales Growth and Capital Structure are jointly capable of explaining approximately 7.6% of the total variation observed in Profitability among the sampled automotive companies during the observation period, while the remaining 92.4% of the variation in Profitability is attributable to other factors that fall outside the scope of the current research model and were not incorporated as variables in this study.



INTRODUCTION
[bookmark: _GoBack]The development of a nation is inextricably linked to the role of industry in driving economic growth and supporting the broader process of national development. In an era of increasingly intensified globalization, companies are compelled to operate within highly dynamic and challenging business environments that demand continuous adaptation, innovation, and strategic agility to maintain competitiveness and sustain long-term growth. The primary objective underlying the establishment of a company is to achieve optimal profits or profitability, which serves as a fundamental reflection of its overall financial performance and operational effectiveness (Bahri et al., 2025). In this context, profitability is not merely an end goal in itself, but also a critical measure of how effectively a company is fulfilling its core purpose of creating economic value for its shareholders and contributing meaningfully to the broader economy.
Profitability represents a key indicator in evaluating the financial performance of a company, as it directly reflects the company's capacity to generate earnings from its core business operations and activities. It provides stakeholders with a clear and quantifiable measure of how successfully a company is converting its revenues into net income after accounting for all operational costs and expenditures. High profitability is generally regarded as a strong indicator of managerial efficiency and effectiveness in managing the company's assets and resources in a manner that maximizes returns and creates sustainable value for shareholders (Agustin, 2022). Furthermore, a consistently high level of profitability signals to investors, creditors, and other stakeholders that the company possesses sound financial fundamentals, robust operational capabilities, and the strategic capacity to navigate competitive pressures while maintaining a trajectory of sustained financial performance over the long term.
The automotive industry represents one of the manufacturing sectors that holds a strategically significant position within the Indonesian economy, contributing meaningfully to national economic development across multiple dimensions. As a sector with strong linkages to a wide range of supporting and ancillary industries, the automotive industry makes a substantial contribution to the country's Gross Domestic Product (GDP), labor absorption, and the advancement of national technological capabilities (Wijaya & Santoso, 2026). Given its inherently capital-intensive nature, the automotive industry requires considerable investment in fixed assets, production facilities, and technological infrastructure, making decisions regarding capital structure particularly strategic and consequential for companies operating within this sector, as the composition of their financing sources directly influences their cost of capital, financial flexibility, and overall operational performance.
Two important factors that have been identified as influential determinants of profitability are sales growth and capital structure. Sales growth reflects a company's ability to consistently increase its revenue from one period to the next, serving as an indicator of market expansion, competitive positioning, and the effectiveness of the company's commercial strategies. Capital structure, on the other hand, describes the composition of a company's financing sources in terms of the proportion of debt relative to equity, which carries significant implications for the company's financial risk profile, cost of financing, and ultimately its profitability. However, a phenomenon gap has been observed in which increases in both of these variables are not always accompanied by corresponding improvements in profitability among automotive companies listed on the Indonesia Stock Exchange, suggesting that the relationship between these variables and profitability is more complex and context-dependent than theoretical frameworks would suggest. Based on the foregoing discussion, this study aims to examine and analyze the influence of Sales Growth and Capital Structure on the Profitability of automotive industry companies listed on the Indonesia Stock Exchange for the period spanning from 2021 to 2024.

LITERATURE REVIEW
Theoretical Founndations
Signaling Theory
Signaling Theory was originally introduced and developed by Michael Spence (1973) and has since established itself as a foundational and widely referenced theoretical framework for explaining the phenomenon of information asymmetry that exists between company management and external investors (Brigham & Houston, 2021). This asymmetry arises from the fact that managers and internal decision-makers possess access to more comprehensive and detailed information regarding the company's current condition, future prospects, and strategic direction compared to external parties such as investors and creditors, who must rely on publicly available information to form their assessments and make investment decisions. In order to bridge this informational gap, companies transmit various forms of signals to the market that convey meaningful insights into their financial health and operational performance. In the specific context of profitability, Signaling Theory provides a compelling explanation for the role of sales growth as a positive signal communicated by management to the market regarding the company's current performance trajectory and future growth prospects. When a company demonstrates consistent and meaningful sales growth from one period to the next, it signals to investors and market participants that the company is successfully expanding its market presence, strengthening its competitive position, and generating increasing levels of revenue that have the potential to translate into improved profitability over time. Companies that are capable of exhibiting positive sales growth trends are therefore generally perceived by the market as possessing superior operational performance and stronger future earnings potential compared to their counterparts with stagnant or declining revenue figures (Ardini Lilis, 2022). This positive market perception, in turn, contributes to greater investor confidence and a more favorable assessment of the company's overall financial prospects, reinforcing the critical role of sales growth as a credible and informative signal within the broader framework of corporate financial communication.
Trade-Off Theory
Trade-Off Theory was originally formulated and developed by Kraus and Litzenberger (1973) and provides a foundational explanation of how companies seek to achieve an optimal balance between the benefits and costs associated with the use of debt financing in their capital structure (Umdiana & Claudia, 2020). This theory departs from the perfect market assumptions of earlier capital structure frameworks by acknowledging that both the advantages and disadvantages of debt must be carefully weighed against one another in order to determine the most value-maximizing financing composition for a given company. The primary and most widely recognized benefit of incorporating debt into a company's capital structure is the tax shield effect generated by interest expense deductions, whereby the interest payments made on outstanding debt obligations are tax-deductible, thereby reducing the company's taxable income and effectively lowering its overall tax burden. This tax advantage makes debt a relatively cost-efficient source of financing compared to equity, particularly for companies operating in high tax environments. However, the trade-off inherent in debt financing becomes increasingly apparent as the level of borrowing rises beyond an optimal threshold, as excessive reliance on debt introduces heightened financial risk and increases the probability of financial distress or bankruptcy, which can impose substantial direct and indirect costs on the company. Furthermore, higher levels of debt are also associated with increased agency costs arising from the potential conflicts of interest between debt holders and equity holders, as well as the monitoring and contracting costs required to manage these conflicts. These compounding disadvantages of excessive debt ultimately have the potential to erode the company's profitability and undermine its overall financial performance over time (Anggasara, 2023), reinforcing the importance of maintaining a carefully calibrated and strategically determined capital structure that maximizes the net benefits of debt while keeping its associated risks and costs within manageable bounds.
Profitabilitas
Profitability is defined as the capacity of a company to generate earnings or profit within a specific period of time, serving as one of the most fundamental indicators of a company's financial health, operational efficiency, and overall management effectiveness (Kamela & Pujia, 2024). A company that consistently demonstrates strong profitability is generally regarded as being well-managed and financially resilient, possessing the capability to sustain its operations, fulfill its obligations to various stakeholders, and create long-term value for its shareholders. Profitability also plays a critical role in attracting investment, as investors and creditors tend to favor companies that exhibit a reliable and growing capacity to generate returns on their invested capital. Furthermore, profitability serves as a key benchmark for evaluating the extent to which a company is successfully converting its revenue streams and asset base into net income, making it an indispensable metric in both internal performance evaluation and external financial analysis. In the context of this study, profitability is measured using the Return on Assets (ROA) ratio, which is specifically selected for its ability to comprehensively capture the relationship between a company's net income and its total assets, thereby providing a clear and direct indication of how efficiently and effectively the company is utilizing its entire asset base to generate profitable returns. A higher ROA value signifies that the company is more adept at converting its investments in assets into earnings, while a lower ROA may suggest inefficiencies in asset utilization that could hinder the company's overall financial performance and long-term sustainability. The formula used to calculate Return on Assets (ROA) in this study is as follows:
ROA = (Net Profit / Total Assets) × 100%
Sales Growth (Pertumbuhan Penjualan)
Sales growth represents a critical indicator that reflects a company's ability to consistently increase its revenue generated from the sale of its products or services over a given period of time, serving as a direct measure of the company's commercial expansion and market competitiveness (Kartikayanti & Ardini, n.d.). A positive and sustained sales growth trajectory generally signals that the company is successfully expanding its customer base, strengthening its market position, and enhancing its revenue-generating capacity, all of which are factors that contribute positively to the company's overall financial performance and long-term viability. Conversely, stagnant or declining sales growth may indicate that the company is facing challenges in maintaining its competitive position, retaining existing customers, or penetrating new market segments, which could ultimately have adverse implications for its profitability and operational sustainability. From the perspective of Signaling Theory, consistent sales growth serves as a credible positive signal to investors and other external stakeholders, conveying that the company possesses strong market demand for its products or services and is well-positioned to sustain and expand its revenue streams in the future. In the context of the automotive industry, where market demand is closely tied to macroeconomic conditions, consumer purchasing power, and technological developments, the ability to achieve consistent sales growth is particularly significant as an indicator of a company's adaptability and competitive resilience. Sales growth in this study is measured using the following formula:
Sales Growth = (Sales t – Sales t-1) / Sales t-1 × 100%
Capital Structure
Capital structure refers to the composition or proportional comparison between long-term debt and equity capital that a company employs to finance its operational activities and investment requirements (Stiawan & Mundiroh, 2022). It represents one of the most fundamental and strategically significant financial decisions that a company must make, as the chosen mix of debt and equity financing directly influences the company's cost of capital, financial risk exposure, operational flexibility, and overall profitability. A well-calibrated capital structure enables a company to optimize its financing costs while maintaining sufficient financial flexibility to pursue growth opportunities and navigate periods of economic uncertainty without compromising its operational stability. Companies that maintain an appropriate balance between debt and equity are generally better positioned to maximize shareholder value, as they can leverage the tax benefits associated with debt financing while avoiding the excessive financial risk and increased bankruptcy costs that accompany overly high levels of leverage. In the context of the automotive industry, where substantial capital investment is required to sustain production capacity and fund technological development, the composition of capital structure carries particularly significant implications for a company's financial performance and long-term competitiveness. The relationship between capital structure and profitability is therefore a critical area of investigation, as the proportion of debt relative to total assets determines the extent to which interest obligations burden the company's earnings and constrain its ability to generate sustainable returns for its shareholders. In the context of this study, capital structure is measured using the Debt to Asset Ratio (DAR), which captures the proportion of a company's total assets that are financed through debt obligations. The formula used to calculate the Debt to Asset Ratio (DAR) in this study is as follows:
DAR = Total Debt / Total Assets × 100%
Research Hypothesis
H₁: Sales Growth has a positive and significant effect on Profitability.
H₂: Capital Structure has a positive and significant effect on Profitability.
H₃: Sales Growth and Capital Structure simultaneously have a significant effect on Profitability.

RESEARCH METHODS
This study adopts a quantitative research design with a causal study approach, aimed at examining and identifying the cause-and-effect relationships among the variables incorporated within the research framework. The research population encompasses all companies operating within the automotive industry sector that are officially listed on the Indonesia Stock Exchange, totaling 13 companies in aggregate. Through the application of the purposive sampling method, which involves the selection of sample units based on three specific predetermined criteria, namely that the company must have been consistently listed on the Indonesia Stock Exchange throughout the period from 2021 to 2024, must not have experienced financial losses during the observation period, and must not have undergone delisting from the stock exchange, a total of 10 companies were identified as satisfying all of the required conditions and were therefore selected as the final research sample.
The data utilized in this study consist of secondary data in the form of annual financial reports published and made publicly available through the official website of the Indonesia Stock Exchange at www.idx.co.id. The observation period covered in this study spans from 2021 to 2024, resulting in an initial total of 40 observations derived from the combination of 10 sampled companies observed across 4 consecutive years. However, following the conduct of outlier testing procedures designed to identify and eliminate extreme data points that could potentially distort the regression estimates and compromise the validity of the analytical results, the number of observations utilized in the final analysis was reduced to 30 observations, ensuring that the dataset employed in the subsequent statistical analysis is free from the distorting influence of anomalous values and is therefore more representative of the typical financial characteristics of automotive industry companies during the observation period.
The dependent variable in this study is Profitability, which is measured using the Return on Assets (ROA) ratio as the primary indicator of a company's capacity to generate earnings relative to its total asset base. The independent variables incorporated in this study consist of two distinct yet theoretically relevant predictors, namely Sales Growth (SG), which captures the company's ability to increase its revenue from one period to the next, and Capital Structure, which is measured using the Debt to Asset Ratio (DAR) as a reflection of the proportion of the company's total assets that are financed through debt obligations. The data analysis technique employed in this study is multiple linear regression analysis, conducted with the assistance of SPSS version 26 statistical software, which enables the simultaneous examination of the relationships between the independent variables and the dependent variable within a unified analytical framework. Prior to the execution of the regression analysis, a series of classical assumption tests are performed to verify that the data satisfies the fundamental prerequisites required for the valid and reliable application of multiple linear regression, encompassing the normality test to assess the distributional characteristics of the residuals, the multicollinearity test to detect harmful correlations among the independent variables, the heteroscedasticity test to evaluate the constancy of residual variance across all levels of the independent variables, and the autocorrelation test to identify any serial correlation among residuals across consecutive observations. The multiple linear regression model equation employed in this study is formulated as follows:
ROA = α + β₁SG + β₂DAR + ε
Hypothesis testing was carried out through a partial test (t-test), a simultaneous test (F-test), and a determination coefficient (R²) test at a significance level of 5%.

RESULTS AND DISCUSSION
Statistics Descriptive
The following are the results of the descriptive statistics of the research variables after the removal of outlier data:
	Variabel
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Profitabilitas (ROA)
	30
	0,02
	0,14
	0,066
	0,028

	Sales Growth (SG)
	30
	-0,55
	2,86
	0,335
	0,619

	Struktur Modal (DAR)
	30
	0,01
	40,00
	1,635
	7,248


Sumber: Olahan Data SPSS 26, 2026
Based on the descriptive statistical results presented above, the mean ROA value of 0.066 indicates that on average, automotive companies in the sample generate a return of 6.6% from their total asset base, reflecting a moderate level of asset utilization efficiency across the industry during the observation period. This figure suggests that while the sampled companies are generally capable of producing positive returns from their assets, there remains considerable room for improvement in terms of optimizing asset productivity and enhancing overall profitability. Sales Growth demonstrates a positive mean value of 0.335, indicating that the sampled automotive companies experienced revenue expansion on average throughout the observation period, which is a generally encouraging sign of market demand and commercial performance within the sector. However, the standard deviation of Sales Growth, which exceeds its mean value, reveals that there is a considerable degree of variability in revenue growth performance across the sampled companies, suggesting that the ability to achieve consistent and sustained sales expansion differs substantially from one company to another, potentially reflecting differences in market positioning, product competitiveness, and management effectiveness. Capital Structure as measured by the Debt to Asset Ratio (DAR) exhibits a mean value of 1.635, accompanied by an exceptionally large standard deviation that reflects the presence of extreme variations in the level of debt financing adopted by certain companies within the sample. This high degree of dispersion in DAR values indicates that the capital structure decisions made by automotive companies listed on the Indonesia Stock Exchange during the observation period are highly heterogeneous, with some companies maintaining relatively conservative debt levels while others operate with significantly higher proportions of debt relative to their total assets.
Classic Assumption Test
The normality test conducted using the Kolmogorov-Smirnov procedure after the removal of outliers produced a significance value of 0.200, which exceeds the predetermined threshold of 0.05, thereby confirming that the residual data follows a normal distribution and satisfies the normality assumption required for valid regression analysis. The multicollinearity test reveals that both independent variables possess Tolerance values of 0.928, which exceeds the minimum acceptable threshold of 0.10, and VIF values of 1.077, which fall well below the maximum permissible threshold of 10, collectively confirming that no multicollinearity problem exists among the independent variables incorporated in the regression model. This finding assures that each independent variable contributes unique and non-redundant information to the model, ensuring the reliability and interpretability of the estimated regression coefficients. The heteroscedasticity test conducted through visual inspection of the scatterplot indicates that the data points are scattered randomly around the value of zero without forming any discernible or systematic pattern, thereby confirming the absence of heteroscedasticity in the regression model and verifying that the variance of the residuals remains constant across all levels of the independent variables. Finally, the autocorrelation test performed using the Durbin-Watson statistic produced a value of 2.367, which falls within the acceptable range of between -2 and +2, providing sufficient evidence to conclude that no autocorrelation problem exists within the regression model. The fulfillment of all four classical assumption tests collectively validates the integrity and reliability of the regression model constructed in this study, confirming that the data is appropriate for proceeding with multiple linear regression analysis and hypothesis testing.
Multiple Linear Regression Analysis
The following are the results of multiple linear regression analysis after outliers:
	Variabel
	B
	Std. Error
	Beta (β)
	t
	Sig.

	(Constant)
	0,060
	0,006
	-
	9,996
	0,000

	Sales Growth (X₁)
	0,018
	0,008
	0,385
	2,077
	0,047

	Struktur Modal/DAR (X₂)
	0,000
	0,001
	0,060
	0,325
	0,748


Sumber: Olahan Data SPSS 26, 2026

The resulting regression equation is:
ROA = 0,060 + 0,018 SG + 0,000 DAR + ε
The constant value of 0.060 indicates that when both Sales Growth and Capital Structure are assumed to equal zero simultaneously, the baseline level of Profitability as measured by the Return on Assets (ROA) ratio would amount to 0.060, representing the foundational level of profitability that exists independently of the influence of either independent variable included in the model. This constant serves as the intercept of the regression equation, providing a reference point from which the effects of each independent variable are subsequently added to arrive at the predicted ROA value for any given observation within the dataset. The regression coefficient of Sales Growth amounting to 0.018 carries the interpretation that for every one percent increase in Sales Growth, the Profitability of the company as measured by ROA is expected to increase by 0.018, assuming that all other independent variables included in the model are held constant or remain unchanged. This positive coefficient confirms the direct and proportional relationship between Sales Growth and Profitability, suggesting that companies within the automotive sector that are capable of achieving higher levels of revenue growth will correspondingly experience improvements in their asset-based profitability. This finding is consistent with the theoretical proposition that expanding sales volumes contribute to greater economies of scale, more efficient utilization of fixed assets, and improved absorption of operational costs, all of which collectively enhance the company's overall profitability and financial performance over time.
Partial Test Results (t-test)
Based on the table presented above, the Sales Growth variable obtains a significance value of 0.047, which falls below the predetermined threshold of 0.05, thereby providing sufficient statistical evidence to conclude that Sales Growth exerts a positive and statistically significant influence on Profitability, leading to the acceptance of the first hypothesis (H₁). This finding confirms that revenue expansion plays a meaningful and reliable role in driving improvements in asset-based profitability among automotive companies listed on the Indonesia Stock Exchange during the observation period. The positive direction of the coefficient indicates that higher levels of sales growth are consistently associated with greater profitability, reflecting the ability of expanding revenue to enhance operational efficiency, improve asset utilization, and generate stronger returns relative to the company's total asset base. The Capital Structure variable as proxied by the Debt to Asset Ratio (DAR), on the other hand, obtains a significance value of 0.748, which substantially exceeds the predetermined threshold of 0.05, indicating that while the direction of the relationship between Capital Structure and Profitability is positive, this relationship does not reach a level of statistical significance that would warrant its acceptance as a meaningful determinant of profitability within the context of this study. Consequently, the second hypothesis (H₂) is rejected, suggesting that the proportion of debt financing relative to total assets does not exert a statistically reliable influence on the profitability of automotive companies during the observation period, and that other factors beyond capital structure composition may play a more dominant role in shaping profitability outcomes within this sector.
Simultaneous Test Results (F Test)
	Model
	Sum of Squares
	df
	Mean Square
	F
	Say.

	Regression
	0,003
	2
	0,002
	2,185
	0,132

	Residual
	0,020
	27
	0,001
	-
	-

	Total
	0,023
	29
	-
	-
	-


Source: SPSS Data Processing 26, 2026
The value of F calculated as 2.185 with a significance of 0.132 > 0.05 indicates that Sales Growth and Capital Structure simultaneously do not have a significant effect on Profitability, so H₃ is rejected.
Determination Coefficient (R²) Test Results
The Adjusted R Square value of 0.076, equivalent to 7.6%, indicates that Sales Growth and Capital Structure are jointly capable of explaining only 7.6% of the total variation observed in Profitability among the sampled automotive companies during the observation period. While this figure reflects a relatively modest explanatory power of the regression model, it nonetheless provides meaningful insight into the partial contribution of these two variables as determinants of profitability within the automotive sector. The limited explanatory capacity of the model suggests that Profitability is a complex and multidimensional financial outcome that is shaped by a broad range of factors extending well beyond the scope of the two independent variables examined in this study. The remaining 92.4% of the variation in Profitability is therefore attributable to other variables that were not incorporated into the current research model, including but not limited to liquidity, which reflects the company's ability to meet its short-term financial obligations and maintain adequate cash flow for operational continuity; company size, which may influence the extent to which economies of scale and resource advantages contribute to profitability; and operational efficiency, which captures how effectively the company manages its production processes, cost structures, and resource utilization to maximize earnings relative to its asset base. These findings suggest that future research in this area would benefit from incorporating a broader set of explanatory variables to provide a more comprehensive and holistic understanding of the factors that drive profitability among automotive industry companies listed on the Indonesia Stock Exchange.

DISCUSSION
The Effect of Sales Growth on Profitability.
Sales Growth is proven to exert a positive and statistically significant influence on Profitability as measured by Return on Assets (ROA), as evidenced by a regression coefficient of 0.018 and a significance value of 0.047. This finding is well aligned with and theoretically grounded in the propositions of Signaling Theory, which posits that sales growth functions as a credible and meaningful positive signal conveyed to investors regarding the company's current operational performance and future earnings potential. When a company demonstrates consistent revenue expansion, it signals to the market that demand for its products or services remains strong and that the company is successfully capitalizing on available market opportunities. Furthermore, an increase in sales volume enables the company to achieve greater economies of scale, whereby the fixed costs of production are distributed across a larger output base, thereby reducing the cost of production per unit and consequently widening the company's profit margins and enhancing its overall profitability (Khansanah Amatul Umi, 2021). This mechanism explains the positive and significant relationship between sales growth and ROA observed in this study, as higher revenue levels not only contribute directly to increased earnings but also improve the efficiency with which the company utilizes its asset base to generate returns. This finding is consistent with and corroborated by the results of previous studies conducted by Ika Maliktul Karimah (2023) and Hermin Sirait et al. (2023), both of which similarly found that sales growth exerts a positive and statistically significant influence on profitability, thereby reinforcing the validity and relevance of the findings obtained in the context of the automotive industry companies examined in this study.
The Influence of Capital Structure on Profitability.
Capital Structure as measured by the Debt to Asset Ratio (DAR) is found to exert a positive yet statistically insignificant influence on Profitability, as indicated by a significance value of 0.748 which substantially exceeds the predetermined threshold of 0.05. Although Trade-Off Theory suggests that the optimal utilization of debt financing can potentially enhance profitability through the tax shield benefit generated by interest expense deductions, the findings of this study demonstrate that within the specific conditions characterizing the automotive industry during the 2021–2024 period, an increase in the proportion of debt financing does not meaningfully or reliably translate into a corresponding improvement in profitability. This outcome suggests that the theoretical benefits of debt financing, particularly the tax shield effect, are not sufficiently realized in practice within the context of the sampled automotive companies during the observation period. A plausible explanation for this finding is that the high financial burden associated with debt obligations, including interest payments and principal repayments, effectively counterbalances and offsets the potential advantages of the tax shield, resulting in a net effect on profitability that is neither economically meaningful nor statistically significant. In other words, the costs imposed by elevated debt levels, including increased financial risk, reduced operational flexibility, and heightened vulnerability to economic downturns, appear to neutralize the profitability-enhancing benefits that would theoretically arise from optimal leverage. This finding is consistent with and supported by the results of previous studies conducted by Farina Jessen Yap et al. (2022) and Attoriq Suryana et al. (2023), both of which similarly concluded that capital structure does not exert a statistically significant influence on profitability, thereby reinforcing the conclusion that debt composition alone is insufficient as a determinant of profitability within the automotive industry during the period under examination.

The Simultaneous Effect of Sales Growth and Capital Structure on Profitability.
When evaluated simultaneously, Sales Growth and Capital Structure do not collectively exert a statistically significant influence on Profitability, as evidenced by a significance value of 0.132 which exceeds the predetermined threshold of 0.05. This finding indicates that when these two independent variables are considered together as a unified set of predictors within the regression model, their combined contribution to explaining the variation in profitability among automotive companies does not reach a level of statistical significance that would validate the overall model as a reliable and meaningful predictor of profitability outcomes. The relatively low R² value of 7.6% further underscores the limited explanatory power of the model, strongly indicating that there remain numerous other factors outside the scope of the current research model that exert a more dominant and influential role in shaping the profitability of automotive industry companies during the observation period. These additional factors may encompass a wide range of internal and external determinants, including operational efficiency, which reflects how effectively companies manage their production processes and cost structures to maximize output and minimize waste; product innovation, which captures the ability of automotive companies to develop and introduce new and competitive vehicle models that meet evolving consumer preferences and technological standards; macroeconomic conditions, such as fluctuations in interest rates, inflation, and consumer purchasing power that directly influence demand for automotive products; and government policies related to the automotive industry, including regulations governing vehicle emissions standards, import tariffs, incentive programs for electric vehicles, and other policy measures that can significantly affect the cost structures and revenue potential of companies operating within this sector.

CONCLUSION
Based on the results of the research, it can be concluded as follows:
 (1) Sales Growth has a positive and significant effect on Profitability (ROA) in automotive industry companies listed on the IDX for the 2021–2024 period (sig. 0.047 < 0.05), so that H₁ is accepted. 
(2) Capital Structure (DAR) has a positive but not significant effect on Profitability (sig. 0.748 > 0.05), so H₂ is rejected. 
(3) Simultaneously, Sales Growth and Capital Structure have no significant effect on Profitability (sig. 0.132 > 0.05), so H₃ is rejected.
 (4) The value of the determination coefficient (Adjusted R²) of 7.6% indicates that there are still many other variables that affect profitability.

SUGGESTIONS
For investors, it is advisable to pay attention to the company's sales growth trend as one of the potential indicators of profitability before making an investment decision. For companies, it is recommended to optimize sales strategies and manage capital structures efficiently so that the use of debt is more effective in driving profitability. For subsequent researchers, it is recommended to add other independent variables such as liquidity, company size, and operational efficiency, as well as expand the sectors and observation periods to obtain more comprehensive results.
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